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USMS Convention



…And how you can benefit from them



Video on the website

http://www.youtube.com/watch?v=be4BeIzqP7Q&feature=player_embedded�


USMS Marketing Resources
Banners
Brochures
Decals
Static-cling Stickers
Swim Caps
Bag Tags



USMS and Co-Branded Banners



Brochures

Team Information 
Here



Decals/Static-cling Stickers



Swim Caps/Bag Tags



Magazine, Calendar, Streamlines, 
Forums

http://www.usmsswimmer.com�
http://www.usms.org/admin/nycu.php?utm_campaign=top_nav&utm_medium=about_usms�
http://forums.usms.org/forum.php�


USMS.org

Online Flyers
Nike Go the Distance program
Places to Swim
Masters Swimming 101
Various Technique Articles/Videos



USMS Online Flyers

http://www.usms.org/content/coachresources�
http://www.usms.org/content/coachresources�


FLOGs /Nike Go the Distance
• The Fitness Logs 
(FLOGS) are free to 
use
• Nike Go The 
Distance is free to 
enter and you receive 
free items the more 
you swim

http://www.usms.org/fitness/content/gothedistance�


Places to Swim

 110,000 hits on this 
page a year

 Is your info updated?

http://www.usms.org/placswim/placswimform.php?LMSCID=14�


Swimming Articles/Videos
 Masters Swimming 101
 Technique Articles
 Technique Videos
 Online Workouts
 YouTube Channel
 Product Reviews



Masters Swimming 101
 How to start swimming as an adult?
 What are the basics of pool etiquette?
 What equipment do I need?
 What is a typical workout?
 How do I use a pace clock?
 How do I learn the four strokes?
 Yards and meters
 Lingo you’re likely to hear at practice

http://www.usms.org/articles/articlesearch.php?series=1&assoc=faq�


Fitness Swimmers
 Majority of membership consider themselves as a non-

competitive/fitness swimmer
 Fitness swimmers (and even triathletes) don’t want to 

be disrespected because they have different goals than 
the competitive swimmer

 Many fitness swimmers are look for support and 
services that clubs/USMS already offers but they are 
unaware of it



18 – 24 Year-olds
 College Club swimmers
 Home for the summer swimmers
 Fresh out of college swimmers

 What are they looking for?
 Inexpensive
 Friends

A JOB/Internship



Become a Certified Masters 
Swimming Coach

 Learn the basics on USMS insurance
 Learn how USMS can be a resource to your club
 Learn the latest in stroke technique
 Learn how to make coaching a business
 Receive sponsor discounts
 Add a credential to your name





Speak to your members
 Social Media for local programs

 Facebook
 Twitter

 E-newsletters for LMSCs
 Constant Contact
 iContact
 Benchmark Email
 Pinpointe



Your Timeline can tell a story



Club website



Generate Buzz
 Local sponsors
 Local swim shop/triathlon shop
 Local Doctors’ offices
 Fundraisers
 Press Releases



Press Release
 Send it to the right target market
 Research their submission policies
 Use photos or videos to help
 Make it a newsworthy story
 Use correct grammar and spelling
 Put in all the relevant information





The National Office

•Kyle Deery
•Marketing@usms.org
• 941-556-6274

• Club Development Team
• Membership Directors
•LMSC Directors

mailto:Marketing@usms.org�


Your Teammates



Questions?
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