
TECH CRUNCH:
SOCIAL MEDIA & WEBSITES

GUIDING YOUR LMSC OR CLUB’S ONLINE PRESENCE



SOCIAL MEDIA FACT SHEET

• Why? Connect. Engage. Share. Entertain. Growth: 



RELEVANT SOCIAL MEDIA PLATFORMS

• Facebook (1-2b users):

o Spread news about practices, meets, OW, clinics, ALTS, etc.

o post stories, pictures, videos (and share from other orgs)

o Build brand awareness / promote the LMSC or club

o Posing questions to audience 

• Instagram (600M) / Pinterest (150M): image sharing

• YouTube (1B users): video sharing

• Twitter (300M): quick conversations



• Group vs. Page:

o Page: official presence of a public figure, organization, or business

o Group: small group communication

• Types of updates:

o Share photo or video (award recognition)

o Share links to articles (& other FB pages)

o Create an event / post results

o Job openings

• Recommended posting frequency: 2-5x/week



GROUP VS. PAGE COMPARISON

Group Page

Public Yes Yes 

Private (optional) Yes No

Posts appear on News Feeds Yes Yes 

Members can post on main page Yes No

Insights (Analytics) No Yes

Multiple administrators Yes Yes

Create Ads/Promotions No Yes

# of LMSCs 10 27

Avg. # of members or “likes” 346 389



WEB DEVELOPMENT

• Why? Static landing spots for docs: By-Laws, P&P, Meeting Minutes, Records, etc. 

• Content Management System (CMS): 

o User-friendly software for managing a website

o Programming knowledge (HTML, Java, etc.) is not required

o Modular

• Top 3 CMS by market share: WordPress (59%), Joomla! (7%), Drupal (5%)

• CMS with swimming ties: Club Assistant (e.g. WMSC), Active Hy-Tek, TeamUnify

• Templates: free or inexpensive 

• Hosting costs: $25 / mo. or less

• Online support and documentation



CONTENT MANAGEMENT SYSTEMS

WordPressJoomla!



ARTICLE SCREEN EXAMPLE



CMS MODULE EXAMPLE - DIVERSITY



MOBILE-FRIENDLY

• What? A website that is easy to view on a pocket-sized 

computing device.

• Why? Smartphone usage has surpassed PC usage in many 

places. 

o 77% of mobile searches occur at home or at work 

(where a PC is often present!)

o Frustrating experience will drive users away 

(pinch/zoom, menu selection, etc.)





MOBILE-FRIENDLY TESTING

• Test any page: https://search.google.com/test/mobile-friendly

• 17 LMSC’s have mobile-friendly websites

https://search.google.com/test/mobile-friendly


THANK YOU FOR ATTENDING!

• QUESTIONS?

• COMMENTS?

• PLEASE FILL OUT THE REVIEW/COMMENT FORMS!

• THANK YOU TIM LECRONE!

• GREG DANNER – NIAGARA LMSC CHAIR & WEBMASTER

• PLEASE REACH OUT IF YOU HAVE QUESTIONS: GMDANNER@GMAIL.COM

mailto:gmdanner@gmail.com

